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“Social media monitoring can uncover a 
wealth of insight. Viewed through the right 
lens, your audience’s actions on social are 
literally telling you what they want to see on 
a constant basis.”

 – Sprout Social

Insights

INSTAGRAM



ACCESSING THE INSTAGRAM 
INSIGHTS PANEL
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INSTAGRAM
INSIGHTS

1.     Tap the Instagram app to open it.
2.     Tap your profile photo in the bottom right-hand corner of the 

screen. Your profile will then open.
3.     Tap the three horizontal lines in the top right-hand corner of     

the screen.
4.     From the dropdown menu that appears, tap Insights.

The Insights panel will open with three different options.

The experts at HubSpot call Instagram “one of the most robust business platforms.” 
This is mostly because of its 1 billion monthly active users. These same experts 
predict that by the end of 2020, businesses will have earned about $14 billion 
through Instagram alone.

Your Snap team wants to help you succeed in social media marketing. Check out our 
tips for using Instagram analytics, otherwise known as “Insights,” to improve your            
social strategy.

NOTE

You’ll need to use a smartphone and the Instagram app to access the 
Insights panel. If you haven’t downloaded the Instagram app yet, you      
can get it from the App Store (for iPhone) or from the Google Play Store   
(for Android).

https://cdn2.hubspot.net/hubfs/53/HubSpotMention_ebook_2020-FINAL-1.pdf?utm_campaign=HSCM%202020%20Instagram%20Engagement%20Report%20Mention%20022020&utm_source=hs_automation&utm_medium=email&utm_content=83781274&__hstc=20629287.1135f23f47bf60a0b2dbbdbe481a36c5.1571026991912.1589825203029.1589830789806.38&__hssc=20629287.3.1589830789806&__hsfp=679831761
https://apps.apple.com/us/app/instagram/id389801252
https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_US
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NOTE
To learn more about each of these analytics, check out our “3 Best 
Practices for Using Instagram Insights” below!

•    Content: See all content you’ve shared over the last week, 
including Posts, Stories, and Promotions.

•    Activity: Learn how many people your posts have reached, as 
well as how many Impressions you’ve gotten. You can also 
track the amount of Profile Visits, Website Clicks, or Phone 
Calls you’ve received via Instagram.

•    Audience: Get data about your audience, including how it’s 
grown or declined over the last week, the average age range of 
your followers, where your followers live, and when they’re online 
the most.

You can also view the performance of individual posts. To view a 
specific post’s Insights:

1.     Tap the Instagram app to open it.
2.     Tap your profile photo in the bottom right-hand corner of the 

screen. Your profile will then open.
3.     Find the specific post you want to view Insights for, then tap to 

open it. 
4.    Tap View Insights in the bottom left-hand corner of the screen.
5.     A popup will appear telling you how many Impressions, Profile 

Visits, Website Clicks, and new Followers the post received. 
You can also track the post’s Reach.

For more information about these analytics, as well as what you can 
do with them, check out our “3 Best Practices for Using Instagram 
Insights.”
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BEST PRACTICE #1: Monitor Reach                     
& Impressions 
 
Reach and impressions are two separate-but-related metrics that both 
track how many people are seeing your content.

•    Impressions count the times your content appears in someone’s 
Instagram feed, including cases where the same person sees it 
multiple times.

•    Reach is the number of individual people who have seen       
your content. 

“In a perfect world, every one of your followers would see every piece 
of content you post,” the experts at Sprout Social say. “Unfortunately, 
that’s not how things work … however, impressions and reach mean 
that content was delivered to someone’s feed.”
 
If your impressions and reach are looking low, try using popular 
hashtags or geotagging to reach more specific audiences.

BEST PRACTICE #2: Calculate Your  
Engagement Rate 
 
“Engagement” means any interaction (e.g. comments, shares, 
reactions) your audience has with your content. Instagram 
engagements include:

•    Likes: The number of people who have “liked” a post by tapping 
the heart icon beneath it.

•    Comments: The number of comments your post has received.  

3 BEST PRACTICES FOR          
USING INSTAGRAM INSIGHTS

https://sproutsocial.com/insights/reach-vs-impressions/
https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/
https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/
https://sproutsocial.com/insights/instagram-geotag/
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•    Profile Visits: The number of times people have visited your 
Instagram profile.

•    Website Clicks: The number of times people have tapped or 
clicked the link in your bio.

 
Calculate your engagement rate with this formula from Oberlo.

For example, let’s say you’re tracking the engagement rate for a single 
post. This post reached 500 people and received 25 engagements. By 
dividing 25 by 500, you’ll learn that your engagement rate was 5%. 

If your engagement rate looks less than ideal, find which posts         
are getting the highest engagement rates, then share content that       
is similar.

# OF ENGAGEMENTS

REACH

NOTE
Most social media gurus consider engagement rates of below 1% “low,” 
between 1 and 3.5% “good,” and between 3.5 and 6% “high.” Anything 
above 6% is considered “very high.”

BEST PRACTICE #3: Learn About Your Audience 
 
The Audience section of the Insights panel can greatly inform your 
Instagram content strategy. Visit it to discover the following:

•    How many followers you have, or in other words, how large 
your potential audience is. 

•    How many followers you’ve gained in a week, as well as 
how many you’ve lost. Instagram also subtracts the number 
of unfollows you’ve received for the week from the number            
of new followers you’ve earned, which gives you a “net”   
follower growth.

https://www.oberlo.com/blog/instagram-engagement-improve
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NOTE
If your net growth is negative, that means you’re losing more followers than 
you’re gaining. Possible reasons for this include posting too little, posting 
too often, or not posting content that appeals to your audience.

•    Where your audience is located, including the five countries 
and cities where most of your followers live. Use this data to 
optimize posts for those specific areas.

•    The age range of your audience, broken up into the      
following increments:

      Initially, the age ranges displayed will be for men and women 
combined. If you’d like to see the age ranges for only men        
or only women, tap Men or Women in the right-hand side of    
the screen.

•    The ratio of men vs. women in your audience, represented by 
a pie chart.

•    When your followers are online the most, broken up by day 
of the week and then hours of each day. Use this knowledge to 
determine what time(s) you should post new content.

13-17
18-24
25-34
35-44

45-54
55-64
65+

With social media in your marketing toolbox, your business can really go the 
distance. We want to help you get the most of social, so look out for more helpful 
content from us in the coming months! In the meantime, familiarize yourself with 
more social media terms in the “Resources”  section. You can also call your CSM 
for social media pointers.

NEW TO SNAP?
Call (855) 913-0161 to speak with a member of our team 

or visit snapfinance.com/partner.

https://snapfinance.com/partner
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MORE RESOURCES

4 Ways to Use Instagram Insights to Improve Your Marketing, Social Media Examiner
7 Instagram Best Practices to Build Your Audience, Sprout Social
How to Use Instagram Geotag to Engage with Local Followers, Sprout Social
How to Use Instagram Insights, HubSpot
How to Use Instagram Insights to Accelerate Your Growth, Oberlo
Instagram Engagement Report: What Your Company Needs to Know for 2020, HubSpot
Instagram Insights: What Do They Mean?, HopperHQ
Learn About Your Customers with Instagram Insights, Facebook
Reach vs Impressions: What’s the Difference in Terms?, Sprout Social
The Ultimate Guide to Instagram Hashtags in 2020, Later

https://www.socialmediaexaminer.com/4-ways-to-use-instagram-insights-to-improve-marketing/
https://sproutsocial.com/insights/instagram-best-practices/
https://sproutsocial.com/insights/instagram-geotag/
https://blog.hubspot.com/marketing/how-to-use-instagram-insights
https://www.oberlo.com/blog/instagram-insights-guide
https://cdn2.hubspot.net/hubfs/53/HubSpotMention_ebook_2020-FINAL-1.pdf?utm_campaign=HSCM%202020%20Instagram%20Engagement%20Report%20Mention%20022020&utm_source=hs_automation&utm_medium=email&utm_content=83781274&__hstc=20629287.1135f23f47bf60a0b2dbbdbe481a36c5.1571026991912.1589825203029.1589830789806.38&__hssc=20629287.3.1589830789806&__hsfp=679831761
https://www.hopperhq.com/blog/instagram-insights-meaning-2019/
https://www.facebook.com/business/learn/lessons/instagram-insights-tool
https://sproutsocial.com/insights/reach-vs-impressions/
https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/



