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“If your business is on Facebook, you need 
to be using Facebook analytics. It’s packed 
full of insights and data that can help you get 
the most from the network that reaches 1.62 
billion users every day.”

 – Hootsuite
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ACCESSING THE FACEBOOK 
PAGE INSIGHTS PANEL
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FACEBOOK
INSIGHTS

You can access your Facebook Page Insights in just a few steps!

To do this:

1.    Go to your business’s Facebook page.

2.    Click Insights in the banner at the top of the screen.

The Insights panel will open to an Overview.

Facebook offers two types of Insights – Page and Audience. Page Insights 
provide information about how your content is performing, while Audience 
Insights provide audience demographics. We will mainly focus on Page 
Insights; for information about Audience Insights, scroll to the “Taking Your 
Business Farther: Facebook Audience Insights” section.

NOTE

Facebook’s analytics, or “Insights,” are a powerful social media marketing tool. 
Use them to discover how your current content is performing, what content your 
audience prefers, and when your audience is online the most!

Your Snap team wants to help you succeed in social media marketing. This guide          
will show you how to navigate the Facebook Insights panel and use the data to            
your advantage.
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NOTE
You can use the drop-down menu next to the Page Summary header to 
review Insights in a different date range.

WHAT’S IN THE OVERVIEW?

•    Actions on Page: How many clicks you’ve received on           
your page.

•   Page Views: How many people have viewed your page.

•    Page Previews: How many people have held their cursor over 
your name to bring up a sample of your content.

•   Page Likes: How many people have “liked” your page. 

•    Post Reach: How many people have seen your posts at least 
once. This includes people who have seen the same post 
multiple times.

•    Story Reach: If you’ve shared content on your Facebook Story, 
you can track its reach here.

•    Recommendations: How many times your followers have 
recommended your page to their friends. 

•     Post Engagement: How many people have reacted to, 
commented on, or shared your posts.

•    Videos: How many times people have watched your videos for   
3 seconds or longer.

•    Page Followers: How many new people have followed your 
page. They will receive updates when you post!

•    Orders: How many orders you’ve received through Facebook, 
and how much you’ve earned.

From the Overview panel, you can access other analytics dashboards 
using the menu in the left-hand side of the screen. We recommend 
reviewing these ones right away:

•     Followers: See daily page follows and unfollows, as well as 
what devices people have used to follow you.

•     Likes: See daily page likes and unlikes, as well as what devices 
people have used to like your page.
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•     Reach: See your content’s daily reach, as well as the number of 
recommendations you’ve received and when you received them.      
You can also track when someone reacts to, comments on, or 
shares your posts.

•    Page Views: See daily page views and learn what content has 
been viewed the most. You can also find audience demographics 
and learn where your Facebook audience is visiting your 
Facebook page from.

•    Page Previews: See daily page previews and discover the ages 
and genders of those who are previewing your content the most.

•    Actions on Page: See daily actions performed on your page, 
broken down by Directions Clicks, Website Clicks, Phone 
Number Clicks, and Action Button Clicks. You can also find 
audience demographics for the people who’ve clicked your Get 
Directions button, your phone number, or your website link.

•    Posts: See when your audience was online throughout the last 
week, broken up by day of the week and hour of the day. You 
can also track the performance of your most recent posts.

•     People: See simple demographics about your followers, such 
as their genders and ages, the languages they speak, and       
where they live.

TAKING YOUR BUSINESS FARTHER: 
FACEBOOK AUDIENCE INSIGHTS

“The more customer insights you have, the better you’re equipped to 
deliver meaningful messages to people,” the experts at Facebook for 
Business say. With this in mind, Facebook offers Audience Insights, 
which provides in-depth information about your audience and their 
lives and behavior. 

From your Audience Insights panel, you can learn:

•    Who they are, including their genders, ages, education levels, 
and job titles.

https://www.facebook.com/business/news/audience-insights
https://www.facebook.com/business/news/audience-insights
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BEST PRACTICE #1: Track the Most      
Important Things First 
 
As the social media gurus at Sprout Social put it, “let’s be honest – 
Facebook gives you a lot of data.” It can be overwhelming at first, so 
Sprout recommends tracking these metrics more than any other:

•    Engagement: This is the number of times people have reacted 
to, commented on, shared, or clicked links in your posts. 
“Engagement is a sign people actually like the content you’re 
sharing,” Sprout says. “But another reason engagement is 
so valuable is it may give your posts more exposure to your 
audience…if one of your posts receives a ton of engagement, 
that signals to Facebook that it’s popular, so they’ll be more 
likely to show it to your followers.”

•    Reach: This is the number of people who have seen your 
content on Facebook. According to Sprout, tracking reach 
“helps you learn and understand what your audience likes, and 
why certain posts outperform others.”

•    What they are interested in, including popular topics and 
commonly-followed pages.

•    Where they live, including the countries, states, and cities they 
occupy and the languages they speak.

•    How and when they engage with your content, including how 
often they’re interacting with it, the types of interactions (i.e. 
clicks, comments, shares) they’re having, and what devices (i.e. 
iPhone, Android phone, desktop computer) they’re using.

3 BEST PRACTICES FOR          
USING FACEBOOK INSIGHTS

https://sproutsocial.com/insights/facebook-metrics/
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BEST PRACTICE #2: Look for                   
Negative Engagements
 
Facebook Insights can teach you a lot about what content your 
audience likes – but it can also provide clues about what content your 
audience might not like, thanks to “negative engagements.” Examples 
of negative engagements include:

•    Hide Post: This happens when someone “hides” one of your 
posts to keep it from appearing in their feeds.

•     Hide All Posts: This happens when someone chooses to stop 
seeing posts from your page entirely.

•    Report as Spam: This is the number of people who have 
reported one of your posts to Facebook as “spam.” Facebook 
classifies spam as “sending bulk messages, excessively posting 
links or images, and sending friend requests to people you don’t 
know personally.”

•    Unlike Page: This happens when people “unlike” your page. 
They will no longer see your posts in their feeds.

•     Impressions: This is the number of times people have seen your 
posts. It’s different from reach because while reach estimates 
the number of people who have seen your posts, impressions 
represent the number of times your content has appeared in 
a feed - even if it’s appeared in front of the same person more  
than once. 

       Impressions are important because “getting your content 
seen multiple times is necessary to get people to take action,” 
the experts at Sprout say. The more people see your content 
multiple times, the better your content will typically perform.

•    Likes and follows: These are people who’ve agreed to get 
updates from your page and see your content in their feeds. 
Naturally, the bigger this number is, the larger your potential 
audience will grow. And if that number stays stagnant for a while, 
you’ll know that your audience isn’t growing and it might be time 
to make some changes.
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To see what (if any) negative engagements your posts receive:

1.    Go to your business’s Facebook page.

2.    Click Insights in the banner at the top of the screen.

3.    From the menu in the left-hand side of the screen, select Posts.

4.    In the Posts panel, scroll down to All Posts Published.

5.     You’ll see a list of all your recently published posts. Click the one 
you want to review and a popup will appear with information 
about that post’s performance. 

6.     Scroll to the Negative Feedback section near the bottom of the 
popup to review the negative engagements it’s gotten.

BEST PRACTICE #3: Pay Extra Attention            
to Shares
 
The experts agree: sharing is the most valuable way a customer can 
engage with your content on Facebook. “Someone sharing one of your 
posts is a strong indicator that your post really resonated with them,” 
Sprout Social advises. “Looking at the posts with the highest shares 
will help identify the posts people share the most. It also lets you 
continue crafting content that people will be compelled to share.”

With social media in your marketing toolbox, your business can really 
go the distance. We want to help you get the most of social, so look 
out for more helpful content from us in the coming months! In the 
meantime, check out the “Resources” section below for more tips on 
using Facebook Insights.

With social media in your marketing toolbox, your business can really go the 
distance. We want to help you get the most of social, so look out for more helpful 
content from us in the coming months! In the meantime, familiarize yourself with 
more social media terms in the “Resources”  section. You can also call your CSM 
for social media pointers.
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MORE RESOURCES

6 Steps to Conduct Deep Facebook Analysis, Sprout Social
11 Facebook Metrics Every Brand Needs to Track, Sprout Social
How to Perform a Social Media Audit, Sprout Social
Insights, Facebook Help Center
Learn More About the People Who Matter to Your Business with Audience Insights, Facebook for Business
The Beginner’s Guide to Facebook Analytics, Hootsuite

NEW TO SNAP?
Call (855) 913-0161 to speak with a member of our team 

or visit snapfinance.com/partner.

https://sproutsocial.com/insights/facebook-analysis/
https://sproutsocial.com/insights/facebook-metrics/
https://sproutsocial.com/insights/social-media-audit/
https://www.facebook.com/help/794890670645072
https://www.facebook.com/business/news/audience-insights
https://blog.hootsuite.com/facebook-analytics-insights-beginners-guide/
https://snapfinance.com/partner



