
“83% percent of Instagram users discover 
new products and services on the platform.”

 – Sprout Social
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At Snap, we’re committed to your business’s success. So as virtual connections with 
your customers become more important than ever, we’ll show you how to use the 
amazingly popular platform Instagram to market your business. Instagram’s  emphasis 
on visuals gives you the opportunity to delight your audience with  stunning photos 
and other types of image-based content.

If you’re not on Instagram yet, sign up quickly with the steps below. 

STEP 1: CREATE  
A BASIC ACCOUNT 
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Getting your brand on Instagram involves two separate processes: creat-
ing a basic account, then turning it into a business profile. 

CREATING AN INSTAGRAM ACCOUNT ON MOBILE
1.   Download the Instagram app to your smartphone. Apple users can 

find it on the App Store, and Android users can find it on the Google 
Play Store.

2.   After the app is installed, tap its icon on your homepage.

3.  The app will open and you’ll be invited to sign up for an Instagram 
account.

a.  If you’re using an iPhone, tap Create New Account.

b.   If you’re using an Android, tap Sign Up with Email or Phone 
Number.

c.   If you’d prefer to sign up using your Facebook account, tap 
Log In with Facebook, then follow the onscreen prompts to 
link your Facebook account.

4.   Provide a username and password, then tap Next.
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Your customers will use your username to find you on Instagram, 
so we recommend using the name of your business.NOTE

https://apps.apple.com/us/app/instagram/id389801252
https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_US
https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_US


CREATING AN INSTAGRAM ACCOUNT ON A 
COMPUTER

1.   Go to www.instagram.com.

2.  Click Sign Up. You’ll then be given two options:

a.   Enter your desired username and password, then click Sign Up 
again.

b.   Click Log In with Facebook, then follow the onscreen prompts 
to link your Facebook account.

After you’ve created a basic account, follow the steps below to turn it a 
business profile.

1.  Open the Instagram app.

2.  Tap your profile photo in the bottom right-hand corner of the screen 
to go to your profile. 

3.  Tap the icon with three horizontal bars in the upper right-hand 
corner of the screen.

4. From the dropdown menu that appears, tap Settings.

5. Tap Switch to Professional Account.

6. Tap Business.

7.  Follow the onscreen prompts to provide a business category and 
contact information.

8. After you’ve provided all necessary information, tap Done.

You’re now ready to promote your business on Instagram! Start gaining an 
audience right away with these tips.

You’ll need to use a smartphone for this step. If you used a computer to set up 
your account, please download the Instagram app from the App Store (if you 
have an iPhone) or Google Play Store (if you have an Android) before continuing.

NOTE

STEP 2: SWITCH TO A 
BUSINESS PROFILE 
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http://www.instagram.com
https://apps.apple.com/us/app/instagram/id389801252
https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_US


3 BEST PRACTICES FOR 
BUILDING AN INSTAGRAM 
BUSINESS PROFILE

BEST PRACTICE #1: ADD A LINK TO YOUR BIO
For now, Instagram does not allow you to add links to individual posts. 
Instead, boost your business by placing a link in your “bio” (the short 
introduction that appears at the top of your profile).

To do this:

1.  Open the Instagram app on your smartphone.

2.  Tap your profile photo in the bottom right-hand corner of the screen 
to go to your profile. 

3. Tap Edit Profile at the top of the screen.

4. Add your business’s link in the Website section.

5. Tap Done.

After you’ve added a link to your bio, make sure to add the phrase “Link in 
bio” to every promotional post you create.

BEST PRACTICE #2: SHARE COLORFUL,  
HIGH-QUALITY IMAGES
As the social media experts at Hootsuite put it, “Instagram is a visual 
medium, so your posts have simply got to look great.” 

Fortunately, you don’t need to hire a professional photographer or shell 
out for expensive photography equipment to create eye-catching, branded 
photos! Follow this helpful advice from Hootsuite to craft stunning images 
using your smartphone.

•  Use natural light. Turn your flash off and take photos near windows 
and/or in well-lit rooms.

•  Take photos during “golden hours.” The term “golden hour” refers 
to any time of day when the sun is low on the horizon. Hootsuite 
calls it “nature’s Instagram filter” due to the flattering effect it has.

You’ll need to use a smartphone to edit your bio. If you used a computer to set 
up your account, please download the Instagram app from the App Store (if you 
have an iPhone) or Google Play Store (if you have an Android) before continuing.

NOTE
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https://blog.hootsuite.com/instagram-marketing/
https://blog.hootsuite.com/how-to-take-good-instagram-photos/
https://apps.apple.com/us/app/instagram/id389801252
https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_US
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•  Draw the eye with “leading lines.” Hootsuite defines these as  
“lines that run through your image that draw the eye and add depth.” 
Roads, buildings, trees, and streams/rivers are all examples of leading 
lines that can amplify your Instagram images.

BEST PRACTICE #3: USE INSTAGRAM STORIES
Instagram Stories are a type of disappearing content, or content that is only 
available for a short period – in this case, 24 hours. If you share multiple 
things to your Story, they will appear one after another in the order in which 
you uploaded them.

A recent survey revealed that a staggering 500 million people watch 
Instagram Stories each day, and on any given day, 1/3 of the most viewed 
Stories are from brands just like yours. Make Instagram Stories a part of  
your regular social content strategy to engage your audience!

To add content to your Story:

1. Open the Instagram app on your smartphone.

2. Tap the camera icon in the upper left-hand corner of the screen.

3.   Instagram will open your camera app. Tap the circle in the bottom middle 
of the screen to take a photo, or press and hold it to record a video.

4.  Use the provided tools to decorate your photo or video (if desired).  
You can draw on it, write messages, and/or apply stickers!

5.  Tap Your Story in the bottom left-hand corner of the screen to  
finalize the post and add it to your story.

You’ll only be able to add to your Instagram Story 
from mobile. Instagram does not currently allow 
users to upload content using a computer.

You may need to give Instagram permission to 
access the camera before it can open.

NOTE

NOTE

With social media in your marketing toolbox, your business can really go the 
 distance. We want to help you get the most of social, so look out for more helpful 
content from us in the coming months! You can also contact your CSM for social 
media pointers.
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NEW TO SNAP?
Call (855) 913-0161 to speak with a member of our team 

or visit snapfinance.com/partner.

https://help.instagram.com/1660923094227526
https://blog.hootsuite.com/how-to-use-instagram-stories/
http://snapfinance.com/partner
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