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First things first! Follow these steps to get your Twitter account running              
in minutes.

1.    Go to twitter.com.
2.    From the Twitter homepage:

a.   Type your email address or phone number in the Email or 
Phone Number box.

b.  Type your desired password in the Password box.

3.    Click Get Started.
4.    Follow the onscreen prompts to:

a. Enter an account name. We suggest using the name of            
your business.

b. Provide some information about your interests. 

c.  Edit your privacy settings.

4.    Click Sign Up. 
5.     You’ll then need to choose a username for your account. Type it 

into the space provided.
6.     Now that your Twitter profile is set up, personalize it with         

the following.

How to Set Up a Twitter Account
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According to Twitter for Business, Twitter is the “#1 platform for discovery.” Twitter’s 
audience is particularly interested in what’s new, fresh, and exciting, so use it to 
keep your customers informed about new products, services, and more!

https://help.twitter.com/en/using-twitter/tailored-suggestions
https://help.twitter.com/en/safety-and-security#ads-and-data-privacy
https://business.twitter.com/en/b.html


7.     Now that your Twitter profile is set up, personalize it with         
the following.

a. Profile photo: This is the small photo that appears alongside 
your name wherever your content appears. 

b. Header photo: This is the large, rectangular photo that appears 
behind your profile photo whenever someone views your page.

c. Bio: This is a short introduction to yourself and/or your business.

d. Location: List the city and state where your business is located. 
This makes it easier for your content to get picked up by 
location-based filters!

Once you’ve finished customizing your profile, start posting with our                 
“3 Best Practices for Using Twitter.”

BEST PRACTICE #1: “Pin” an Important Tweet 

“Pinning” a tweet sticks it to the top of your Twitter profile and keeps  
it there even as you post new tweets. Because a Pinned tweet is the 
first thing a customer sees when they visit you on Twitter, it’s a great 
way to make sure your customers spot important updates and/or     
advertisements.
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Your customers will use your username to find you on Twitter, so we 
recommend using the name of your business.

Since your profile photo appears whenever your content does, we 
recommend using your logo.

NOTE

NOTE

3 BEST PRACTICES FOR 
USING TWITTER

You can only Pin one tweet at a time.NOTE



Pinning a tweet is easy. Just follow these steps:

1.     Go to your Twitter profile.
2.     Find the tweet you’d like to Pin, then click it.
3.     A popup will appear with the tweet maximized on your screen. 

Click the three horizontal dots in the bottom right-hand corner of 
the popup.

4.     From the dropdown menu that appears, select Pin to your           
profile page.

The experts at Sprout Social recommend including these in your 
Pinned tweets:

•    A striking image. “Even though the tweets you Pin show up 
at the top of your profile,” Sprout Social warns, “they can still 
be overlooked if they just blend in.” They recommend pairing 
your tweet with an eye-catching image, since tweets with 
images get up to 35% more shares.

•    A compelling call to action (CTA). A CTA invites your 
followers to do something, such as visiting your website or 
sending you a message. Sprout refers to a Pinned tweet 
as “an ad spot, except you don’t have to pay for it,” and 
recommends you use it to give your followers a task.

•     A hashtag. “The importance of hashtags on Twitter can’t be 
stated enough,” Sprout says. Hashtags allow you to track 
conversations relevant to your business, and they make your 
tweets more visible to others. Sprout recommends either 
creating your own branded hashtag or utilizing a trending one.

BEST PRACTICE #2: Follow Industry Leaders 
 
“Industry leaders,” or experts, can provide a steady stream of content 
for you to share. You can either share content for your customers to 
enjoy or educational content for business owners like you!

Are you unsure where to begin? Here are some of our favorite 
accounts. Follow them now, then scroll through their feeds to find 
content your audience will like.
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https://sproutsocial.com/insights/pinned-tweet/
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://sproutsocial.com/insights/twitter-hashtags/
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Appliances & Electronics
PCMag
PCWorld
TWICE

Other
Consumer Reports 
Snap Finance

Wheels & Tires
Modern Tire Dealer
Ratchet & Wrench
Tire Review Magazine

Furniture & Mattresses
Apartment Therapy
Furniture Today
House Beautiful

BEST PRACTICE #3:  Follow the 20-80 Rule
 
The “20-80 rule” states that when you share content on Twitter, 
only 20% should be promotional, while the other 80% should be 
conversational. Your customers are on Twitter to communicate 
with your brand – not to be communicated at. So spend some time 
launching conversations and asking them questions to get them 
involved in your messaging! You may be surprised at what you learn. 

With social media in your marketing toolbox, your business can really go the 
distance. Check out the “Resources” section for more social media tips. You can 
also contact your CSM for more social media pointers.

NEW TO SNAP?
Call (855) 913-0161 to speak with a member of our team 

or visit snapfinance.com/partner.

MORE RESOURCES

25 Twitter Stats All Marketers Need to Know in 2020, Hootsuite
The Science Behind a Pinned Tweet: 5 Ways to Get Noticed, Sprout Social
The Twitter Best Practices Handbook, Sprout Social
Twitter for Business, Twitter
Twitter Marketing in 2020: The Ultimate Guide, HubSpot

https://twitter.com/PCMag
https://twitter.com/pcworld
https://twitter.com/TWICEonline
https://twitter.com/ConsumerReports
https://twitter.com/MySnapFinance
https://twitter.com/MTDMagazine
https://twitter.com/RatchetNWrench
https://twitter.com/Tire_Review
https://twitter.com/AptTherapy
https://twitter.com/FurnitureToday
https://twitter.com/HouseBeautiful
https://snapfinance.com/partner
https://blog.hootsuite.com/twitter-statistics/
https://sproutsocial.com/insights/pinned-tweet/
https://sproutsocial.com/insights/twitter-best-practices/
https://business.twitter.com/en/b.html
https://blog.hubspot.com/blog/tabid/6307/bid/25084/the-ultimate-cheat-sheet-for-expert-twitter-marketing.aspx



